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INTRO

What is B2B markeঞ ng? 

INBOUND MARKETING

KEY FACT

ACCOUNT҃BASED MARKETING

TRADITIONAL 
SALES FUNNEL
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Attract Leads

Engage & Qualify

Close

Identify

Engage

Close



What is the diff erence between sales and 
markeঞ ng? 

ARMORY

ARTILLERY

KEY FACT



PART 1: TARGET

Targeted markeঞ ng is eff ecঞ ve markeঞ ng

START WITH THE ARCHER: YOU AND YOUR SERVICES

BATTLING WINDS: YOUR COMPETITORS

LOCATE YOUR TARGET: YOUR TARGET CLIENT

OUTCOME: SWOT ANALYSIS



PART 2: TACTICS

Building blocks for tacঞ cs: your brand’s story 
board

STORY BASE

STORY LINE

HERO PROBLEM CTA SUCCESS



Thinking tacঞ cally

B2B MARKETING MIX

CHANNELS USED BY B2B 
MARKETERS

ҐSTATISTA, 2021ґ

KEY FACT



PART 3: LAUNCH

Countdown to launch

THE TTL LAUNCH PAD

KEY FACT



Let’s talk


